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MSMEPEHVA N ATPUBYLINA B
CEKTOPE HEOBVXNMOCTU

puHa EBCcTaeesa, komnaHuna Google
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{1 Half the money | spend
on advertising is wasted,;
the troubleis...
| don't know which half. ,,

John Wanamaker
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Bam 3T0 3HAKOMO?

“Mbl cunTaem, YTO KaMNaHUN Ha
HebpeHAgoOBbIe 3anpochl He paboTatoT.
CPA cnunwkom BbICOKUN. Mbl HE MOXXeM

Ha HUX TPATUTb MHOIO"

“OT MOBHIbHbIX KaMMaHUU MaJsio TOJIKY.
MoaudunkaTopbl 45151 MOBUNbHbIX

4

capenaem -80%.
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[TocnegHun KNUK: Kak 3To paboTtaeT?

| omn S e I e R e B e R o
iS;ﬂ”(ﬁi“Mi% @ Google You([T) n Google Google criteol..

B 3aBUCUMOCTHU OT AOCTYMNHDbIX AAaHHDbIX KaXAad CUCTeMa CTPOUT CBOIKO anMGYLI,VIOHHy}O JIOTUK

GA360 - Google Google You([TT) n Google Google criteol.

Analytics & Attribution

AdWords Google You Google Google

Facebook n

Criteo criteol..



A Kakue elle ObiBarOT moaenn?

MocnegHnn KNnK BpemeHHOM cnag, JInHenHan Mo no3uuunmn MepBbln KAUK




B yem pasHuua?

Single touchpoint
First Click L ast Click Last non-Direct
or Last Paid click
T— T T— T — —
Time Decay Linear Position-Based
T — — T — T U — T —
Multi touchpoint
Google | @ DoubleCiick __—




ATpnoyumMa Ha ocHoBe AaHHbIX §

Data-Driven

P——

GOiil'.i?‘gle Q) DoubleClick



JABAVITE MOCMOTPUM HA =




[ 1poLnon Ho4bto!




[ 1poLunon Ho4YbHo!
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[ 1poLunon Ho4YbHo!
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3ame4yaeTe cxXoncTBo?
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Kak paboTtaet Data-Driven mogenb? S

Z[ (PRU{i}) — v(PR)]

R

VN~ O

R e CVR - 10%
MWB1sHue Ha CVR: +150%
Google | @ poubleclick




pemsa Data-driven HacTtano!

& Conversions > Time on Page

Conversion action settings
Conversion name Time on Page v
LY
Category Other v
Value Use the value from Analytics v
Source Analytics
o A4
I 5 /o Ko H B e p c M M Analytics property http://www.example.com (UA-1234567-1)
- Analytics view Main Profile
No TOUN XKe LleHe
Count One conversion v
Conversion window 90 days v
Include in "Conversions® Yes v
Attribution Model Last click

becnnatHo 9pdeKTUBHO Jlerko BKJ/IIOUUTDb
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Data Driven aTpuytus v SmarfiBiddfs

15%

HebpeHJ0BbIX
3aMnpoCcoB
+ bonblue BEPHYJIN K
KOHBEPCUA  XXN3HU
+ CPA HuXe




YXe 0ecCATKN KENUCOB...
[ PURPLE  BRICKS

medpex
Apotheke

KoHBepcun +29%

! o__,., ile Generic+70
think

with Google

KoHBepcuu +24%

CPA -15%

_—
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Bam 3T0 3HAKOMO?

“Y Hac HegoCTaTOYHO KOHBEpPCUI AS

nepexoaa Ha Data-Driven aTtpuoéyymto”

“boN1bLLINHCTBO 3asiBOK MNPUXOANT Yepes
3BOHKM, a [NOKYINKN COBEPLLAIOTCS

o¢ppnanH”

e



CBsi3Ka ceccuu nosib3oBaTtenien Ha pasHbIX
nesauncax c ID B CRM

Ncnonb3oBaTtb cookies n AW gclid NaeHTndnunpoBaTb Nosib3oBaTeNen Ha
napamMeTp Bcex ycTpouctaax ¢ nomoLubo UID |
(kapTa NoSANLHOCTH, TNYHbBIN KaOUHET)



Kak aTo paboTtaeT: YHUKarnbHoe 3Ha4vyeHue IC
ncnonb3yeTca AN oTcreXXnsaHnga KOHBEPCUn

7~ N V" 7~ N 7~ N

User clicks on an User submits GCLID is passed and The lead/sale is Offline
ad and arrives on the lead (form), stored in your closed offline conversion
the site make an action database data upload
:.
AD
k,' o e Reporting & Smart
’ " Bidding in AW

Ad click
unique ID,
GCLID, is
captured



Kak cea3aTtb cookie ¢ CRM id

A pocTton cnoco6: Customer Match & Store Sales Direct,
. uhcnonb3ysa emails, TenedoHbl u agpeca

+ Jlerkuin B UMNNeMeHTaumnm
Emails A + [lpocTas nHTerpaums
- Bapbupyrowminca % “ysHaBaHus"

- OrpaHM‘-IeHHble BO3MOXHOCTHU
cermMmeHTaummn u OOHOBEHUSA

* Umelinbl nepefaroTcs 3aLum@poBaHHbIM CIIOCO60M, TaK XKe
HEBO3MOXXEH NMEPCOHasIbHbIX TAPreTUHr - TOJIbKO rpynnamm



Kak cBa3aTtb cookie ¢ CRM id

'Mbkumn cnoco6: UaeHTUPUKaLUa nosb3oBaTesns ¢

NMOMOLLLDbIO Iogin, KapTO4YKHU JIOAJIbHOCTU N T.A.

+ WpeHTudunkaumsa Ha ypoBHe
nonb3oBarens (user level)

[[Mbkoe oObHOBIeHUE U
BO3MOXXHOCTU CerMeHTaLmm

As Custom Dimension

Heob6xoamMmo y3HaBaTb KOHKPETHOIO
nosb3oBaTens

e Website login
| e In-app login
enalowedin e e Personal link via email



CB4da3ka cookies ¢ nonb3oBaTenamu B
CRM cucteme
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OpgHako He Bce KOHBEPCAN OONHAKOBO MNMOJIE3HDbI

A aa84s

L — X
Visited the website but did nothing

p s @ ¢

AGo gle
AdWords

Submitted an application and/or called, but
eventually turned out not the target clients

c & & %

Submitted an application and/or called, but
eventually turned out to be the target clients



Micnonb3oBaHne “nonesHbix’ KoHBepcun n3 CRM nomoraet
AW TapretmpoBaTb peneBaHTHbIX NOMNb30oBaTENEN

A sadas X

Visited the website but did nothing

p ass O o

AGo gle
AdWords

o

Improve Smart Display, UAC

| — ] Action, etc. and find similar

—— - - —

' ‘ Pre-scoring the users
Submitted an application and/or called, but Quick Scorm-g of desired Ieac?s and
tually turned out not the target clients the lead using I.
even data from their sendingthem AdW | = NG oo _-__ /
application conversions.

C & &

Submitted an application and/or called, but
eventually turned out to be the target clients

>



[loabITOXUM

OTCnexuBaiTe Bce

BUAbl KOHBEPCUN,
CBSA3bIBaNTE

NEeNCTBUSA OHNAMH

C KOHBEpCUsiMn B

Ballen CRM

cCuUcTeme

(CID/UID/gclid)

Yéeantech B
Hannyumn UserlD
view B GA,
aKTUBHOW
aBTOMOMETKE ¥
cBasn AW n GA

[lepexoauTe oT
Last Click k Data-
Driven mogenu
aTpuobyLmu, a
TaKXe oT
KOJIMYECTBEHHbIX
KOHBEPCUiA K
KaYeCTBEHHbIM
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CIACKBO!
irinaev(@google.com



