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Trillions of
searches a year

most of those
are on mobile

Google

Google

Want answers before you ask?
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http://www.youtube.com/watch?v=vYqn8bJbHgQ
http://www.youtube.com/watch?v=vYqn8bJbHgQ

Fashion
Sport

News
Movies




Search helps you capture intent across the funnel

Consideration

Purchase

Advocacy Loop

Moment of
Truth

Experience
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So, how to masterize Search ?

CATEGORY

Seasoning Recipe

mixes

Dressings

Salads

BRAND

Maggi Soups

Maggi Maggi main
Seasoning dishes

Image
attributes

CATEGORY
Awareness /

Consideration

Loyalty /
Leads
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1. Own your brand terms

ryrn ansopac y Q ryrn ansopac UNe}
All Videos Images News Shopping More Settings Tools All Videos Images News Shopping More Settings Tools
About 78,500 results (0.42 seconds) About 78,500 results (0.42 seconds)
Peknama B Adwords - MaTtemaTtiyeckuii noaxoq google.ru - Google AdWords
o '":Emsrzs‘“ﬂ” V8 (815) :ggﬂaaﬁay VS www.google.ru/adwords ~ 8 (800) 555-03-47
nana e Adwords. To es BT PyE. FHURANEAGIE BNTCPATIG. ® KoHTexcrHan peknama 8 Google. Mnatvte Tonkko 3a pesynerar!
MnatuTe Toneko 3a Knukk + BecnnarHan koHcyneTaumMA + PacckasuTe o cebe oHnaiH
HacTpoiika QupekT peknamel - AdWords. CosgaHue caiiTos. .
www.dir58.ru/ ¥ Boiit B AdWords MpuHUMn pabotbl
HacTpoiika pexnamHoi KOMNaHWu oT TeicAuu pyBnei. Bepexuwe, aHanuTuka. 3eoHu! Yie nonssyerecs AdWords? MpuanexaiTe NOTEHUMANLHLIX KNHEHTOB
BoiauTe B caoi akkayHT cedvac. Ha caoi calT ¢ nomMolLo AdWords.

Brand keywords coverage: 90 % +
Impression share: 75% +

Quality score: 8+
thinkperformance
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2. Use brand terms to 100% control your

marketing message

Go gle okel ryrn = ) Q

Bce Buneo HosocTu KapTuHku Kaproi Eweg Hac Tpoiiki WHCc Tpy MeHTE

Pesynerarcs: npumepro 629 000 (0,46 cex.)

MpunoxeHue Google anA noucka - OTKpoWTe npunoxeHne Google
www.google.ru/ ¥
loToBLIE OTBETLI BCEMRA NG PYKOA. YOWBW Apy3ell CBOUMW No3HaHWAMME D+
Hanewmuxanua - Menocosoil nomolyHuk - MNoackasku - AkTyaneHas wkicopmauyma
3apaeaiiTe BONPOC LI MOMOC OM AKTyansHeie NOACKAIKKA
Haxogute MecTa nobnusccTi YV TAHCBUTE HAMOMMHAHIA

KomaHga "O'ker, Google" Ha Android - Android - Cnpaska - Google ...
https://support.google.com/websearchfanswer/60319487c0=GENIE...hl=ru «

C nomowgeio komanae! "O'kei, Google” Ha cmapTdicHe UK NNAHLETE MOXHC 3aNYCKaTs M0NOCoBOI
MOMCK W BEINOMHATE PAANMYHGL.

KomaHga "O'keit, Google" u ronocoseoii nouck - Android - Cnpaeka ...
https:/fsupport.google.com/websearch/answer/2940021?co=GENIE._hl=ru «

Komanga "O'keid, Google” 1 ronocosoi nouck. C NoMOoLWb MONOCoBLIX KOMaHg MOXHO UCKaTk
HYX¥HBIE N3aHHbIE, NPOKN3ALIBATE MApLUPYThl, CO303BaTh

Google B App Store - iTunes - Apple

Real-time Control over Messaging

Go gle oKed ryrn B § Q

Bee Bupeo Hopoctu KapTuHiiA Kaptel Ewé HacTtpo#ii WHeTpyMeHTEI

Peaynsratos: npumepHo 673 000 (0,40 cew.)

KomaHnga "O'keld, Google" Ha Android - Android - Cnpaska - Google ...
https://support.google.com/websearch/answer/60319487co=GENIE...hI=ru ~

C nomollbo komaHae! "0'ked, Google" Ha cMapTdoHe MNK NNEHLETE MOXHO 3aNYCKaTk ronocoBoA
NOMCK ¥ BEINONHATE Pa3nHYHbI.

I'IYX.I'lbIM YN YENNEHDXK okeid, ryrn! BbI3OB MPUHAT! Kak ...
hitps:/iwww.youtube.com/watch?v=tidWO1fWisQ

Sl Aug 19, 2016 - Uploaded by Viad CrazyShow

W BLI30OB NPUHAT! Kaxk MYXNblA KPONWK Tonsko MY OK google. tor
il “enerx oueHs NOXO; Ha HenneHAK MyXnbii KDONWK, TOMBKO HYMHO ...

Ok Google - Pikabu

pikabu.ru/tag/Ok%20Google/hot » Translate this page

"Kak coobwaer Google, obnanarenu ycTpoHAcTe ¢ onepalMoHHON cucTemon Android yxe moryT
nonpoboBsaTh BRMOYMTL (hOHAPKK Ha CBOEM CMapTHOHE G ...

Randomized Algorithm choices
thinkperformance
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Use brand terms to 100% control your marketing
message. Not only in search, but also in YT

= ‘I'DLIRU | okeit ryrn|

Q

i

519

NYXNbIA rYrn YENNEHOX oked, ryrn! chubby google
challenge ok, google

Nikol CrazyFamily & 3.8M views - 10 months ago

CErofiHA Mbl UrPanii B NyXsiii TYTA YENNSHAM, 3T0 KK NYX/kIi KoUK,

TONkKO € NpHUnoXeHem oked ryrn! today we played..

Okei Google - npuKonsl.
N.J Brown + 1.9M views -+ 2 years ago

Hosas fuilka ot komnanuu Google "Okay Google K e NPHKONBI...
Myasika www.purple-planet.com vk.com/id268811869 s B vk

Okeit, MY - Cambie Tynble 3anpocbi
LUOPTHI - 20K views - 8 months ago

Mpuceinaite ceon sanpockl 8 KommenTapunl Mpynna VK
hitps://vk.com/shortyblog

nog6opKa NPUKONOB NPo OKed ryrn

PomaH AHapHAKew - 290K views - 2 years ago

| okeit ryrn| Q

Npunoxenue Go

Okei Google - npuKonsl.
N.J Brown + 1.9M views -+ 2 years ago

Hosas fuilka ot komnanuu Google "Okay Google K e NPHKONBI...
Myasika www.purple-planet.com vk.com/id268811869 s B vk

® Okeit, MY - Cambie Tynble 3anpocbi

LIOPTbI * 20K views - 8 months ago

Mpuceinaite ceon sanpockl 8 KommenTapunl Mpynna VK
https://vk.com/shortyblog

nog6opKa NPUKONOB NPo OKed ryrn

PomaH AHapHAKew - 290K views - 2 years ago
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3. Grow brand search from offline conversations

©

Google
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otimize TV a ive product discovery




Clear CTA drives significant search uplift

Test Ad Control Ad
No cord. No cord.
Just powerful suction. Just powerful suction.
Search Goagle for Dyson V6 | dyson v6 absolute
dysan.com/dog

1.4x more searches than control ad
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Google Search TV ad generated interest uplift in local
travel destination

“mMapuwpyT fo OnbruHkKn” search

query demonstrated 2500% uplift,
while TV ad was in on air

52 4. (4131,6 kn)
MapupyT: 3/ Ypan/E3O/MS




Offline campaign enabled increase in AdWords
queries in both Yandex & Google search engines

AdWords queries in MSK in 2016 vs 2015

B MSK75 1l MSK16

+15°/o

thé nlfperformance
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innovations




9% 9% =

aarp benefits at 50

LOWER HIGHER e
CPAs CTRs

AARP.org - AARP - Official Site
Il www.aarp.orgl v
s % % rating lor aarp.org
Join Onkne & Start Enjoying Your AARP Benefits Today. Sign Up Nowt
Exclusive Benefits - AARP The Magazine - Retirement Planning

Member Benefils Jain Now for $16/Year
Visit AARP.org AARPE Member Travel Deals

Call: (8B8) 227-9910
LZ1 www aarpmedicaresupplement. coms

AARP® Medicare Supplement Ins Plans Ins by .
UnitedHealthcare ins Co, ean

Senior Life Insurance - $1* Buys 550,000 Life
Insurance - GlobeLifelnsurance.com
71 www.globelifeinsurance. com/

Mo Medical Exam. Buy Direct.
Senlor Life Insurance




Expanded text ads

CONTROL

iy

EXPERIMENT

The Nexus 6P by Google
Sleek, sexy, supercharged.

Buy now with Free Shipping.

www.google.com/nexus6p

The Nexus 6P by Google - Buy now with Free Shipping.
The power camera was built to capture your world.

Sleek, sexy, supercharged.

www.google.com/nexus6p

+28% to CTR

MpunoxeHue Google Ans noucka
www.google.ru/

Yaveu apysen CBOMMW NO3HaHWAMW. [OTOBbIE OTBETHI
BCerga nog pykon. 0+

MpunoxeHnune Google ana novcka - OTKpoiTe
npunoxexwe Google - google.ru
www.google.ru/

Yaueun apy3en CBOMMU No3HaHWAMW. TOTOBbIe OTBETbI
Bcerga noj pykon. 0+
AKTyaneHaa MHpopmauua - FoNocoBOH NOMOLWHKK

+17% to CTR
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Visual Sitelinks - in beta-testing now

sssoo MegaFon & ¢ 12:26 62 % B k4 sseco MegaFon & ¢ 12:25 62 % B 4
OKeW ryrn 3 OKeW ryrn L)
n

BCE KAPTUHKIA KAPTHI Hoi BCE KAPTHHKW KAPTBI HO ( I R g rOWS I I I
MpunoxeHue Google Ana noucka - MpunoxeHue Google AnA Noucka - L]
OTKpoiTe NpunoeHue Google OTKpOoiTe NnpunoXeHue Google 2 ? t I m
www.google.ru/ R www.google.ru/ y
Cramute "0'ken, Google" v HahguTe Cramute "0'ken, Google' u HanguTe

—

HYMHbIE MeCTa NoGnuaocTy. &+ Hy#HblE MeCTa noBnusocTi. b+
Nopckazkw - AKTYankHas UHGopMaLmua MNoackazkuy - AKTyankHas MHdopmalua
HanomMuxanua MonCK MapwpyToE
Mecrta noGanzocTd  MoAcKaaku

#~ Google

App Store; 2.3 k&4 (829,935)
P = ~ ==
% < = £ L& o

TXT sitelinks Visual sitelinks
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Mnman unve iled
opportunity to assess impact of
generic keywords on # of WSS

conversions ! 4
201% "8

uplift in conversions happened
after users were exposed to
the ad targeted with general
keywords

Source: Google clients cases (Auto, Banking, Travel, Real Estate)
2015- 2017, US, UK, Canada, Australia, Germany
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Audience is active on Search

Clicks

+44%

Cat and Dog owners, Category queries Clicks on the Search Ads
using Google Search* on Google Search** on Google**
* MediaScope, Ml +Web Index F25-54, June 2016 - Feb 2017 thinkperformance

** Google, internal data, Q'4 2016 with Goagle



Search as instrument of brand
awareness and image building
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Research: Brand Value of Search
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Target: measure how Search
influence brand marketing KPls?
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Methodology

Quantitative research: 1600 respondents (800+800 control + test cell)

Target Audience: F25-54, pet owners
Desktop + mobile devices

Top search term from category pool
Top brand position in the search results

Competitive clutter the same as real life

Ipsos, BVOS, Russia, 2017

thinkperformance
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How does it look like?

Ipsos, BVOS, Russia, 2017 thin kperformance
with Goagle



Results
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Awareness and Recall
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Top of mind awareness
+66% desktop, + 50% mobile

+50%
L)

+66%
*

Control Test Control Test

Ipsos, BVOS, Russia, 2017 thin kperformance

with Goagle



Unaided brand awareness
+37% desktop and mobile

+37% +37%
*

L)

Control Test Control Test

Ipsos, BVOS, Russia, 2017 th(isl;llfperformance
wit] ogle



Brand recall
+111% desktop, + 182% mobile

=]

+182%
*

+111%
*

Control Test Control Test

Ipsos, BVOS, Russia, 2017 th(islglfperformance
wit ogle



Brand Image

ooooo



Market Leader + 15%
Growth behind young audience on desktop

4 +15%
*

Total growth
F25-54

=]

Ipsos, BVOS, Russia, 2017 thlglfperformance
with gle

25-34 y.o. 35-44 y.o. 45-54 y.o.



‘Good for Kitten development’ + 18%
Increase behind desktop

+18%
f l
Control Test

Ipsos, BVOS, Russia, 2017 tl?(ii]ll(performance
with Goagle



Key conclusions

Search is important strategic channel for brand building:

Top position on the Search grows brand recall and
awareness

Search ads help to shape brand image attributes
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AFFINITY
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HOW TO MAKE
LONG DESTAMNCE WOREK

51199 § o pimtl

IETTNFE



http://www.youtube.com/watch?v=0qjZHmh7k6c
http://www.youtube.com/watch?v=0qjZHmh7k6c

SEARCH ROl



Search proves to increase sales lift across
several CPG categories

+6.3% ¥ +9.4% ] +3.9% | +2.4%

Sales lift Sales lift

Breakfast Alcohol

Sales lift Sales lift
Food Home

*Global MPA Nielsen studies, 2016-2017, CPG Sales, US, UK, Germany, other EU countries thlnkperformance
with Goagle



Key Conclusions



1. Search is strategic channel for FMCG brand building,
which grows Awareness, Recall and other MKT KPIs

1. Brands shall plan online and offline conversation as
holistic consumer experience

1. Brands shall use Brand-Category-Affinity Search
framework in the marketing strategy

thinkperformance
with gle
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