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Link Google Analytics properties

Link one or more Google Analytics properties to provide click and conversion data for your Google Attribution modeling and reports. AdWords accounts
linked to each Google Analytics property are automatically added. You may only add accounts that you have admin access to.

FIND PROPERTIES
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& Google Attribution

ANALYZE ACT DATA ADMIN
~/  REPORTS Reports > Model comparison REPORT SETTINGS
S 3 conversion types 100.00% Custom  Apr 11,2017 - May 9, 2017 ~

Model comparison

Path length Q
Conversion paths
: Base model Potential Model
Time lag
Lastinteraction Select =
Attributed
Channel J conversions Revenue
1 Organic search 1124 $177,411.80
2 Paid search generic 801 $193,627.49
3 Display general 753 $121,183.35 Emae I
4 Email 302 $47,398.90
5 Paid search brand 222 $34,842.90 Last interaction model
6 Display remarketing 86 $13,497.70
BB recosack 7 Referral 61 $9,573.95 ferent m
8 Shopping 51 $12,009.99
<

9 Unattributable 153 $24,013.35
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& Google Attribution

ANALYZE ACT DATA ADMIN
~/  REPORTS Reports > Model comparison REPORT SETTINGS
Overview 3 conversion types 100.00% Custom Apr11,2017-May9,2017 ~

Model comparison

Path length Q
Conversion paths
: Base model Potential Model
Time lag
Lastinteraction Data-driven + Change
Attributed Attributed Attributed
Channel J conversions Revenue conversions Revenue conversions
1 Organic search 1,124 $177,411.80 922,52 $145,179.83 -17.9%
2 Paid search generic 801 $193,627.49 910.52 $214,417.18 13.7%
32 Display general 753 $121,183.35 917.27 $143.966.15 21.8%
4 Email 302 $47,398.90 270.51 $42,452.39 -10.4%
5 Paid search brand 222 $34,842.90 201.18 $31,575.11 -9.4%
& Display remarketing 86 $13,497.70 72.03 $11,305.83 -16.2%
BB reeosack 7 Referral 61 $9,573.95 53.89 $8,457.75 11.7%
8 Shopping 51 $12,009.99 51.78 §12,192.54 1.5%
<
9 Unattributable 153 $24,013.35 153.00 $24,013.35 -
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